
Get a head start on the best years of your life.

$1,199 per month plus tax
$4,999 down payment
24 month lease with 8,000km per year
Offer includes: Bluetooth Interface, Sports Chrono Package Plus and more.

Pfaff Porsche
101 Auto Park Circle
Woodbridge, ON L4L 8R1
(905) 851-0852
www.pfaffporsche.com

Own the legendary 2010 911 Carrera Cabriolet today.

!2010 Porsche Cars Canada, Ltd. Porsche recommends seat belt usage and observance of all traffic laws at all times. Optional equipment shown is extra.

*$1,199.89/month lease offer available over 24 months with8,000km per year, for a limited time while quantities last. Offer does not include frieght, PDI, admin fee, first payment, security deposit and taxes. Pricing includes the CanadianCurrency Credit. Offer may change without
notice and is subject to credit approval through PFS. For complete details contact Pfaff Porsche; Reference quote 2605423.

One test drive will make the choice abundantly clear. As will this: there may never
be a better chance to put the key to a 911 in your hands. With its instantaneous
power and race-bred performance, every time you get behind the wheel will be
nothing less than an event. Visit us today to learn why there has never been a
smarter time to own a 911. Porsche. There is no substitute.

G

Globe T.O. 
S AT U R DAY , D E C E M B E R 4 , 2 0 1 0 S EC T I ON  M

GLOBE T.O. EDITOR: PAT LYNCH

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

RECREATION

Rolling to a halt
Christopher Shulgan
on the closing of the
Shred Central, the last
outpost of badass skater
culture in the core

PAGE 3

MARK SCHATZKER

Souring on
clementines
Mayor Ford, when can 
we see a City of Toronto
Clementine Hotline? 
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JOANNE KATES

Ici is the 
place to be
Make way for big
French flavours in 
close quarters

W omen stand on one side.
Men on the other. A long

artist's work bench separates the
sexes. Everyone faces a wall that
explodes with the colour of huge
paintings and prints.

Unusually, it's a woman who
leads the prayer, a swaying incan-
tation punctuated by the thump
of hands drumming and clap-
ping, creating a gospel atmos-
phere amid the Hebrew songs.

The congregation of 50 or so is
young and energetic and their

voices roll and rock through the
storefront artist's studio, convert-
ed to a place of worship on Fri-
day evenings.

They call themselves Makom,
and they're an unusual blend of
downtown hipster do-it-yourself
spirit, and traditional Jewish or-
thodoxy. They offer seminars in
urban homesteading, jam- and
chocolate-making, beer- and
kombucha-brewing, composting
and canning. They welcome
same-sex couples, tend toward a
liberal stance on Israel and are
city-loving, Jane Jacobs devotees.

Makom sees itself as part of a
movement to rejuvenate Jewish
life in Toronto's old downtown
core. The area around Kensing-
ton Market was once one of the
twin hearts of Judaism in Canada
(the other was The Main in Mon-
treal), but its denizens have
moved farther away with each
successive generation.

Makom's founder is Rabbi Aar-
on Levy, a genial, 34-year-old
American who grew up around
Washington, D.C., and moved to
Canada as a campus rabbi a few
years ago. As he walks past the

stalls of Kensington Market, past
the statue of Al Waxman, the
Jewish actor who was the ªKing
of Kensington,º he explains there
are only a handful of congrega-
tions left downtown. None felt
right to him. So he set out to
create a hybrid that he thought
would appeal to Jews of a similar
mindset.

A century ago, Toronto's Jews
were clustered in the city's leg-
endary Ward neighbourhood,
close to present day City Hall.
The Ward was to Toronto what
the Lower East Side was to New

York, a densely populated slum
that became the first stop for
thousands of Jews from Eastern
Europe, beginning in the 1890s.
Many started out as peddlers, but
as they established themselves
they began to move west to the
Kensington area, just north of a
growing garment district along
Spadina. 

They established synagogues in
houses or storefronts, and by the
1920s most of Toronto's 35,000
Jews had left the Ward for Ken-
sington.
Makom, Page 6 

Rabbi Aaron Levy started his group,
Makom, after finding that none 
of the downtown synagogues were
a good fit for his brand of belief.
FRED LUM/THE GLOBE AND MAILBringing it all back home

For years, Kensington Market was the first stop on a Jewish immigrant's journey, a neighbourhood 
that he or she aspired to leave. Now a new movement of progressive, youthful, kombucha-brewing 
Jews wants to revitalize the old digs their grandparents shunned
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Holiday handbook How to be good (or at least appear that way)
Get out of that mall and into a food bank. Spending your time and money on
strangers is saintly ± and it may even pay some unexpected dividends Page 7

Obituaries move from our back pages to Globe Sports

The Lineup Brad Wheeler's best suggestions for going out in the week ahead Page 4

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

PAGE 8



I t 's Worth the Drive to Acton

!"#$% &' ()*#+,% !-.
/0' 1 2/3 10430

!"#$$

!""$$

5$%. 167%. 04)8 1 9:8
;,<. 04)8 1 ':8

!" #$$ %&"' $'#()'* %+*"&(+*'

!"$$$

,---

!"#$"%&'($) * +,,'-./'-.01

!"#"$%"
&'() *++ ,

!"## $%&'# (&' )#%*+,$

-./" 0#1&#'2$ 3+,, )&4*%#
567 %& 89*'+%: ; * 5<77 =*,>#?

Fireplace
Accessories

Choose from 40 sets!
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I f Toronto's indie caf! boom
has a spokesperson, it's Sam

James.
In the year since his epony-

mous Sam James Coffee Bar
opened, the young espresso ma-
ven has become the move-
ment's go-to representative,
gracing countless magazines and
newspapers with his baby-faced
mug.

But it's a responsibility Mr.
James has reluctantly accepted.

ªThe thing is, I would be do-
ing this whether it was popular
or not,º he says. ªI'm a barista,
not a marketer. It's just conven-
ient that what I'm doing hap-
pens to be popular.º

As if to prove his point, Sam
James's second shop, the brand-
new Coffee Pocket, takes the
minimalist approach of its fore-
bear and refines it even further.

Nestled into an easy-to-miss
storefront at Bloor and Clinton
just a couple of blocks from

Sam James Coffee Bar, the di-
minutive 120-square-foot shop is
coffee culture without the cul-
ture, the caf! experience
stripped to its essentials and
presented without embellish-
ments.

With clean white walls, an
open-concept space and not a
single seat in the building, the
focus is squarely on the coffee.

ªIf you're just doing one thing,
you don't have to think about
all the other variables,º explains
Mr. James. ªI don't want to wor-
ry if we have enough electrical
outlets for Macbooks or how of-
ten to recycle Wi-Fi passwords.

ªThe only thing I want to wor-
ry about is making sure the cof-
fee is up to our standard of
quality.º

In the hands of Sam James
and his staff, you can be sure
that standard is high, even as
efficiency is at a premium.
Opening at 6:30 a.m. to serve
Christie Station TTC commuters,
Coffee Pocket attempts to com-

bine the speed of a chain coffee
shop with the artisanal ap-
proach of an indie.

The shop uses Espressone
blend from Toi Moi et Caf!, and
a La Marzocco machine, a pre-
ferred set-up Mr. James gleaned
from years of experience at ba-
rista competitions and caf!s
across the city. 

And though the shop offers
espresso-based drinks rather
than drip coffee, the only op-
tion is to-go.

Considering many of Toronto's
newer independent caf!s have
become as much about the
scene as about the product, it's
a surprisingly rare approach.

ªThere's a lot of hype sur-
rounding what we're doing, and
it's great that people are appre-
ciating it,º Mr. James says. ªBut
in the end, it's just a new coffee
shop.º

Tell that to the crowd queuing
outside the door.
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Sam James says the grab-and-go ethos puts the emphasis solely on
high-quality coffee, not on the 'scene.' JENNIFER ROBERTS FOR THE GLOBE AND MAIL

Coffee Pocket leaves no room for pretension

After the Second World War,
their migration continued

further north and west, often
hewing to Bathurst Street. As the
second and third generations
grew more prosperous, they
sought out leafier suburbs in
North York and Richmond Hill.
By the 1970s there were very few
Jews left in Kensington. Today,
the fastest growing Jewish com-
munities are in Vaughan, which
has the largest Jewish population
in the GTA, and in Aurora, where
the community is projected to
have increased sevenfold since
1991.

But in the midst of this broader
move away from downtown,
quite a few people are swimming
against the current. According to
United Israel Appeal's national
task force on Jewish demograph-
ics, the downtown core's Jewish
population is projected to have
grown 41 per cent in the last 20
years, to 7,000. More importantly,
the core has the highest propor-
tion of 25-to-44-year-olds in the
city, the young people who form
families and act as catalysts in a
community. (The Miles Nadal
Jewish Community Centre, re-
cently revamped and now bus-
tling at Bloor and Spadina, is one
example of this revitalization.)
David Pinkus, the 86-year-old
president of Bellevue Avenue's
Kiever Synagogue and unofficial
historian of Kensington, said
many of his generation who left
the area are aghast at seeing their
grandchildren head back down-
town. For them, the area still has
the tint of hard times better left
behind. Houses they sold for
$7,000 or $8,000 in the area be-
tween Dundas and College Streets
in the 1950s and 1960s are now
selling for close to $1-million.

ªThey shake their heads,º Mr.
Pinkus said.

Mr. Pinkus still lives in the Ken-
sington area, describing himself
and a few other holdovers as the
ªlast of the Mohicans.º He's re-

sponsible for the remarkable res-
toration of the Kiever Synagogue,
one of only two left in the market
area. He has seen Makom's rapid
growth ± from next-to-nothing to
regular Friday-night attendance
of 50 ± and is watching it closely.
The Kiever still has strong mem-
bership and good attendance at
High Holidays, but Saturday serv-
ices typically attract just 20 peo-
ple. Makom has held services at
the Kiever on many Friday nights
over the last year and they're
working toward a more perma-
nent relationship. While the ne-
gotiations continue, Makom is
meeting at an artist's studio on
College Street, just north of Ken-
sington Market, but they're eager
to join forces with the Kiever.

Although the congregations are
very different, a partnership
would be a shot of energy for the
Kiever and give Makom a base to
establish some permanence. ªWe
think, like Jane Jacobs said, that
new ideas need old buildings,º
Mr. Levy said. ªMakomº means
ªspaceº or ªplaceº in Hebrew, and
the group's logo is an old-style
downtown street sign. He said he
admires Mr. Pinkus for resisting
pressure years ago to sell the land
and follow the northerly migra-
tion, and for restoring the syna-
gogue to its former splendour.

Mr. Levy describes his congrega-
tion as a mix of young profes-
sionals, social-justice workers,
artists and academics. Many are
descended from families who
moved out of the area 40 or 50
years ago.

ªThere's been a gradually inten-
sifying influx of Jews, primarily
young adults, moving back down-
town because they value the ur-
ban environment and the
multicultural diversity and the
pedestrian scale of life down-
town,º Mr. Levy said.

Jennifer Herszman Capraru, a
theatre director in her 40s, said
she likes Makom because it's Or-
thodox, but more liberal than
most synagogues in the area.
ªThe prayers are practised as
they're written, but they're inter-
preted in a more contemporary
way. They make the Torah come
to them instead of going to it,º
she said. She's also appreciative
of the homesteading aspect: ªEv-
erything's organic and make-
your-own-food and back to the
land. I think that's really great.º

There are about twice as many
women as men in Makom, Mr.
Levy said, and his group makes a
point of allowing women to lead
prayers and hold leadership posi-
tions. He is the only male on the
group's seven person leadership

team. Some of Makom's followers
weren't previously involved with
Jewish life for a variety of reasons.
Makom tends to be centre-left on
the Israel-Palestine debate, which
makes it unusual in Toronto, but
which can be attractive to young
people turned off by the polariza-
tion of the issue.

ªOur programming is reflective
of a downtown ethic. Open mind-
ed, politically progressive, di-
verse, inclusive, artistic, active,º
Mr. Levy said.

They don't have a firm mem-
bership figure, but Mr. Levy says
his e-mail list has more than 800
names. Some events draw as
many as 100 people, though regu-
lar turnout is about 50.

Will it last? Will it continue to
grow? That may depend on
whether the influx downtown is
permanent or temporary. Demog-
raphers say every generation
tends to feel the pull of the sub-
urbs when its children are born.
Mr. Pinkus, who has spent his life
committed to the downtown,
thinks Makom may thrive.

ªI think the young people are
looking for something. They
don't find it in the shopping
centres of the suburbs,º he said.
ªOnce they found it in Yorkville.
Now they're finding it in Kensing-
ton.º

FROM PAGE 1

Makom : The Jewish population downtown has increased 41 per cent since 1991
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Cara Goldberg, pictured lighting a menorah, is reflective of the group's mostly young, progressive, female demographic. IAN WILLMS FOR THE GLOBE AND MAIL
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The prayers are practised 
as they're written, but they're
interpreted in a more
contemporary way. They
make the Torah come to 
them instead of going to it. 

Jennifer Herszman Capraru
Makom community member


